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Executive
Summary

We're so glad you're here.

LoloWrites operates within the digital personal growth and cozy
lifestyle industry. In a digital landscape often dominated by high-
pressure “rise and grind” mentalities, LoloWrites offers an accessible,
warm alternative focused on intentional living, presence over
productivity, and gentle self-care routines. The platform monetizes
and builds brand affinity through blog readership, lead magnet
engagement, community buillding, and future digital products (such
as e-books and guided workbooks).
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In a world full of highlight reels, lolowrites is a reminder that you
don't need a flawless plan to build a life you love. Here, we
celebrate the perfectly imperfect process of growing, learning, and
finding joy right where you are.

OUR MISSION

Whether you're navigating a
major life transition, seeking
grounded self-care routines,
or just looking for practical
ways to bring a little more
mindfulness into your
morning, this platform is for
you.

"Life isn't a picture-perfect feed—and
that's okay. You don't have to be perfect

to start over, choose yourself, and thrive."

Join the Journey
Growth isn't something you have to do

completely alone. Whether you're here to
read a quick article over morning coffee,
grab a free resource, or connect with a
community that gets it, I’m so glad you

stopped by.

Take a breath, grab your favorite drink,
and explore a bit. We’re in this together,

one step at a time.
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Hello, 
I’m Lolo

If you’ve ever looked around at the
curated, picture-perfect feeds online
and thought, "My life looks nothing
like that,"—you’re in the right place.

Meet Your Blogger

lolowrites was born out of a decision to change the trajectory of my own life. I realized
that the journey from feeling down and out to finding genuine happiness isn't a straight,
tidy line. It’s messy, unpredictable, and often requires us to rebuild from scratch.

I didn't start this space because I have everything figured out. I started it because I
wanted a safe, honest sanctuary where we can talk about personal growth without the
pressure of perfectionism.
 

Real stories for real life. Embracing the messy, perfectly
imperfect journey from starting over to thriving 
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lolowrites.com is an emerging digital wellness and lifestyle media brand
created to support individuals navigating personal transitions, stress,
and self-doubt. By offering a counter-perspective to hyper-curated,
unrealistic social media trends, lolowrites provides an authentic space
focused on embracing life’s "perfectly imperfect" moments. Through
relatable narrative essays, downloadable self-care resources, and
structured community challenges, the brand helps readers cultivate
self-compassion, resilience, and genuine joy

Ove r v i ew

Progress Over Perfection
Stay Focused and Keep Moving
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As a digital lifestyle and personal growth
publication dedicated to embracing the
messy, "perfectly imperfect" journey of life.
Moving away from polished, unrealistic
standards, the platform delivers honest
storytelling, practical mindfulness insights,
and encouraging guidance for readers
rebuilding, growing, and finding joy after
tough times. Through relatable articles,
downloadable resources, and community
engagement, lolowrites serves as a grounded
sanctuary for personal evolution and
everyday happiness

For Individuals tired of chasing perfection
and want honest guidance. It will help solve
overwhelm, feeling stuck, or trying to
measure up to unrealistic standards.
Delivered in a relatable personal narrative
with mindful morning habits and realistic
self-growth strategies resulting in
confidence, peace of mind, and a joyful,
authentic life.

Value
Proposition

For anyone navigating life’s ups and downs,
lolowrites provides honest storytelling,
actionable mindfulness, and grounded self-
care tools that help you trade perfectionism
for genuine joy and resilience
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Goal 1 (Audience Growth - Instagram): Increase Instagram
followers by 25% (from current baseline) over the next 90 days by
publishing 3 Reels/week featuring cozy morning routines and
mindfulness tips.

Goal 2 (Lead Generation - Pinterest): Drive 300 downloads of The
7-Day Mindful Morning Challenge PDF via Pinterest within 60 days
of launch by pinning 5 vertical graphic pins weekly targeting terms
like "cozy morning routine" and "mindful daily habits. 

Goal 3 (Community Engagement - Facebook): Achieve an average
engagement rate of 6% or higher on Facebook posts over the next
quarter by initiating weekly reflection prompts and hosting open
community discussions around digital wellness.

SOCIAL MEDIA
GOALS
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Your only limit 
is your mind.
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The core audience for LoloWrites consists of women
and young professionals aged 25-45 who are
experiencing the mental and physical toll of fast-
paced daily routines and hyper-connected digital
lifestyles. They are overstimulated, fatigued by toxic
"hustle culture," and actively searching for slow, cozy,
and accessible ways to practice mindfulness
without feeling forced into rigid perfectionism.
LoloWrites positions itself as their digital retreat—
providing relatable storytelling, practical self-growth
tools, and warm lifestyle inspiration that meets them
exactly where they are.

Mindset: Striving for personal growth, but deeply
tired of "hustle harder" messages. They value
progress over perfection and crave authenticity
over polished filter-culture.
Core Values: Work-life harmony, mental health
awareness, cozy home spaces, slow living,
intentionality, and self-compassion.
Aesthetic Preferences: Warm, soft, and cozy
visuals—warm tones, clean layouts, soothing
color palettes, and realistic, unpolished moments
of real life.

Target Market
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The Paralyzed Perfectionist 

Goals: Wants simplicity, peace
of mind, and small daily wins
without completely upending
her life. 

Main Pain Points:
 All-or-nothing thinking 
Burnout and decision fatigue
from advice overload

How We Help: Micro-habits,
“start small” frameworks and
permissions to drop non-
essential pressures 

Overwhelmed
Olivia

Insert Topic One

Age: 38
Busy Professional, parent

Demographics

She reads books and saves
posts about habit tracking, 5

AM morning routines, and
mediatation. Then gets
paralyzed by the sheer

volume of things you shoudl
do to be happy

Core Mindset

“ I want to fix my life, but my
to-do list makes me feel like

I’m already failing”

Quote
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The Autopilot Navigator

Goals: Wants to rediscover
excitement,find purpose, and
feel present instead of just
“surviving the week” 

Main Pain Points: Lack of
self-knowledge. Guilt for
feeling unhappy when life is
objectively “good”. 

How We Help: self-reflection
prompts mindset shifts and
permission to experiment
with new interests

Stuck Sam

Insert Topic One

Age: 49
Stay at Home Mom

Demographics

Sam isn’t necessarily in crisis:
shes just numb, bored, or

feeling disconnected from
what actually brings her joy.

She knows sjhe needs a
change, but has no idea what

she actaully wants.

Core Mindset

“On paper, my life is fine, but I feel
like I’m just going through the

motions.”

Quote
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The Burned-Out Realist

Goals: Wants grounded,
evidence-based,
realistic eays to improve
emotional resilience and
daily mood

Main Pain Points:
frustrated by toxic
positivity. Struggles to
manage genuine stress
and neagative emotions

How We Help: Tried and
proven tips, validation of
tough feelings, and
honest, messy truths
about personal growth.

Skeptical Maya

Insert Topic One

Age: 43
Marketing Manager

Demographics

Maya is skeptical of  :just think
positive” advice. She faces
real-world stress and finds

generic advice out of toucvh.

Core Mindset

“I don’t need toxic positivity
or fake :good vibes, give me

real tools that work.”

Quote
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Social Media
Platforms
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Instagram

PInterest

Facebook

Brand identity &
connection

Visual storytelling,
short-form video, direct

enagagment with
stories and polls

Purpose Why 

Social Platforms

Platform

Traffice Engine & Lead
Capture

Community &
Discussion

Visual search engine. PIns 
have a long shelf life, making
highest drive for blog traffic

Provides space for longer 
reflections and deeper dialogue 

with readers who prefer 
converstional posts.
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INTEGRATION
STRATEGY

How to integrate into one cohesive
strategy

The main idea behind this plan is
simple: the blog is home base, and
social media is out there waving
people down. Instead of posting
the exact same thing everywhere
and burning out, this strategy
treats the blog as the core
destination where the real, in-
depth stories live. The social
channels act as natural extensions,
each playing a specific role based
on how people actually use them

Keeping It Consistent (Without
Losing Yourself)

Visual Style: Using a consistent,
warm aesthetic across graphics,
pins, and posts so everything
instantly feels like it belongs in the
same space.

Voice: Keeping things honest,
grounded, and conversational. The
tone doesn't change from platform
to platform—just the length and
format. It's real talk whether it's a
quick Instagram caption or a long-
form blog post.

Clear Direction: Always giving
readers a gentle next step, whether
that's clicking over to read the full
story, grabbing a free download, or
just leaving a comment to share
their own take on the journey.
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What it does: Builds the human
connection behind the brand,
showing the messy, real moments
and day-to-day life.
How it's used:

Carousel posts that break
down key takeaways from a
blog post into bite-sized,
readable pieces.
Reels for quick, relatable
snapshots or behind-the-
scenes glimpses.
Stories with direct links to new
blog posts, plus polls or
prompts to chat with readers.
A clean "Link in Bio" that points
straight to favorite posts,
freebies, and recent update

 Instagram: Real-Time
Connection & Visuals

Instagram
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What it does: Acts as a search
engine that keeps bringing people
to the blog long after a post first
goes live.

How it's used: 
Creating 3 to 5 vertical pins for
every single blog post, targeting
what people are actually
searching for.
Linking those pins directly back
to the matching blog articles so
they turn into permanent traffic
streams.
Grouping content by relatable
categories (like personal growth,
everyday routines, or the messy
middle of life changes).

Pinterest: Steady, Long-Term
Traffic

Pinterest
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What it does: Creates a space for
longer conversations, deeper
thoughts, and connecting with a
wider crowd

How it's used:
Sharing thoughtful excerpts or
conversation starters from blog
posts to get people talking in
the comments before dropping
the link to the full read.
Building a low-pressure
community space where
readers can share their own
stories and know they aren't
alone.

Facebook: Community and
Real Talk

FaceBook
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Platform Tools
Below are some tools offered by my selected platforms I would use to help me integrate
into one cohesive marketing strategy.

Tool

Canva Pro

Later or
Buffer

Pinterest
Analytics

Meta
Business
Suite

Reasoning

Essential for creating on-brand, visual content using custom
color palettes, Pinterest templates, and Instagram layouts

Allows batch-scheduling of posts across Instagram,
Pinterest, and Facebook to maintain consistency without
daily posting fatigue

Helps track outbound click-through rates and top-
performing pin graphics to optimize lead generation for free
guides

Tracks cross-platform insights (Instagram + Facebook),
including peak audience activity hours, demographic shifts, and
top-performing post types.
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 COMPETITOR ANALYSIS MY JOYFULLY CHAOTIC LIFE

Advantage Platforms

Pros Cons

Facebook

X

Pinterest

Instagram

Compared to the others

this page has more

thought put into it.

She wants to be honest

and authentic.

Seems to really put

herself out there.

Basic siye with no real

theme.

No logo or branding

Basic Information

Competitor Name: My Joyfully Chaotic LIfe
Website/Core Hub: _www.myjoyfullychaoticlife.com
Target Audience (Inferred): doesn’t specifically say, but given
her bio and picture of herself, I am guessing women aged 30-
40 again
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 COMPETITOR ANALYSIS THE EVERYGIRL

Advantage Platforms

Pros Cons

Instagram

Facebook

Pinterest

Podcasts

Bigger not just a single

blogger

Covers lots of areas,

food, book, life, health

More pprofessional

looking

Lots of content

Page filled ith Ads

Less is more

sopmetiems and I feel

there is just too much

going on here

Basic Information

Competitor Name:  The Everygirl
Website/Core Hub: _www.theverygirl.com
Target Audience (Inferred): women 30 and over
Core Message/Tagline Mission is “We’re here to help women
live a well-rounded life. We create and share content that is
inspiring, relatable, and attainable
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 COMPETITOR ANALYSIS LAURA ENZOR

Advantage Platforms

Pros Cons

Instagram

LinkedIn

Laura is a certified

coach

Offers paid for in-person

appointmnets and calls.

She is a professional in

her fie;ld.

Professional website

that is not as busy as

EveryGirl

Some may not be into

services that she offers

when they can read

informaton for free.

Basic Information

Competitor Name: Laura Enzor
Website/Core Hub: _www.lauraenzor.com
Target Audience (Inferred): Women over 40 / midlife women
Core Message/Tagline Mission is: "Kick self-doubt to the curb,
build boundaries that even Beyoncé would envy, and
rediscover that unstoppable confidence.

25



LOLOWRIITES

Measuring Success

Outbound
Click-
Through rate

Lead
Generation/
Conversation
Rate

Save &
Share Rate

Avg.
Engagment
Rate Per post

Target Goal Platform Sources Why It Matters

> 3% on graphic
PIns

10-15%
conversion on

challange
landing page

>5% per post

PInterest
Analytics

Website
Aanlytics/Email

Provider

Instagram
Insights

Measures how effectivly
visual content converts

casual pinners into
active traffic

Indicates if social media
traffic is turning into

dedicated email
subscribers

Reflect high-value
content ans shows

advice was resonant
enough to revisit

5%-8%) Meta Business
Suite (FB &IG)

HIgh engagement signals
content is fostering an
authentic community 
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Importance of
Mertrics

Outbound Clicks (Traffic Driver): For a blog-centric
business model, impressions mean very little if
readers do not leave the social platform to read full
articles or access resources on your site. Outbound
clicks prove that your visual hooks and calls-to-
action (CTAs) are compelling 
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Lead Conversions (Business Impact): Email
subscribers are the core asset of a personal blog.
Tracking how many social visitors download The 7-
Day Mindful Morning Challenge measures whether
your social channels are driving real long-term
audience retention.

Saves & Shares (Content Resonance): Algorithms
prioritize posts that users save and send to friends.
For a cozy lifestyle brand, a save means your post
served as practical inspiration or daily
encouragement.

Engagement Rate (Community Depth): Likes are
passive, but thoughtful comments on Facebook or
Instagram show that "Mindful Maya" feels connected
to your personal stories and brand philosophy



Content Optimization & Format Iteration
If Pinterest Outbound Clicks are Low: Test alternative pin designs—shift
from single-photo graphics to text-overlay carousels, or rewrite headline
hooks to be more benefit-driven (e.g., compare "My Morning Routine" vs. "5
Gentle Steps to a Phone-Free Morning").
If Instagram Saves/Shares are High on Specific Topics: Double down on
those core sub-topics. If carousels about "evening digital decluttering" get
twice as many saves as general aesthetic photos, shift the editorial
calendar to produce more structured, actionable micro-guides.
Funnel & Campaign Adjustments
If Traffic is High but Lead Conversions are Low: Inspect the landing page
for The 7-Day Mindful Morning Challenge. Simplify the sign-up form,
sharpen the value proposition, or adjust the promotional messaging on
social media so user expectations match the download offer.
• Refining Schedule & Frequency: Use audience activity data from Meta
Business Suite and Pinterest to identify peak engagement hours. If
engagement spikes on Sunday evenings when readers are unwinding and
preparing for the week, schedule reflection prompts and cozy lifestyle
posts specifically during those time windows

An effective social media strategy relies on continuous
optimization based on data patterns. Here is how

performance results will guide future decision-making

Using Results to Improve Future
Campaigns

28



References

https://www.myjoyfullychaoticlife.com/

https://theeverygirl.com/

https://www.breakcold.com/explain/engagement-
marketing

Conversion Focused Advertising: The Complete Guide

https://statusbrew.com/insights/social-media-
engagement-tools

https://planable.io/integrations/?utm_campaign=mcp-
api&utm_medium=ads&utm_source=bing&utm_content=bing25062601&m

sclkid=90dd564e08d915732ecb3c0d04042567

https://www.brandwatch.com/blog/social-media-
analytics/

https://councils.forbes.com/blog/driving-engagement-with-quality-
content.

https://www.outbrand.design/blog/audience-engagement-strategies.

https://www.lauraenzor.com

29

https://clicksgeek.com/conversion-focused-advertising/

	LOLOWRITES
	SOCIAL MEDIA MARKETING PLAN
	LOLOWRITES
	In Memory
	Table of Content
	Executive Summary
	Overview
	Goals and Objectives
	Target Market
	Content Development Strategy

	Competitors
	Measuring Success
	References
	Platforms
	Platform Strategy
	Tools

	Executive Summary
	We're so glad you're here.

	OUR MISSION
	Meet Your Blogger

	Hello,  I’m Lolo
	Real stories for real life. Embracing the messy, perfectly imperfect journey from starting over to thriving

	Progress Over Perfection
	Stay Focused and Keep Moving
	Overview

	Value Proposition
	SOCIAL MEDIA GOALS
	Your only limit  is your mind.
	Target Market
	Insert Topic One
	Demographics
	Age: 38 Busy Professional, parent

	Core Mindset
	She reads books and saves posts about habit tracking, 5 AM morning routines, and mediatation. Then gets paralyzed by the sheer volume of things you shoudl do to be happy

	Quote
	“ I want to fix my life, but my to-do list makes me feel like I’m already failing”


	Overwhelmed Olivia
	Goals: Wants simplicity, peace of mind, and small daily wins without completely upending her life.
	Main Pain Points:  All-or-nothing thinking  Burnout and decision fatigue from advice overload
	How We Help: Micro-habits, “start small” frameworks and permissions to drop non-essential pressures
	Insert Topic One
	Demographics
	Age: 49 Stay at Home Mom

	Core Mindset
	Sam isn’t necessarily in crisis: shes just numb, bored, or feeling disconnected from what actually brings her joy. She knows sjhe needs a change, but has no idea what she actaully wants.

	Quote


	Stuck Sam
	The Autopilot Navigator
	Goals: Wants to rediscover excitement,find purpose, and feel present instead of just “surviving the week”
	Main Pain Points: Lack of self-knowledge. Guilt for feeling unhappy when life is objectively “good”.
	How We Help: self-reflection prompts mindset shifts and permission to experiment with new interests
	Insert Topic One
	Demographics
	Age: 43 Marketing Manager

	Core Mindset
	Quote
	“I don’t need toxic positivity or fake :good vibes, give me real tools that work.”



	Skeptical Maya
	Goals: Wants grounded, evidence-based, realistic eays to improve emotional resilience and daily mood
	Main Pain Points: frustrated by toxic positivity. Struggles to manage genuine stress and neagative emotions
	How We Help: Tried and proven tips, validation of tough feelings, and honest, messy truths about personal growth.

	Social Media Platforms
	Social Platforms
	Platform
	Why
	Purpose
	Brand identity & connection
	Traffice Engine & Lead Capture
	Community & Discussion
	Instagram
	PInterest
	Facebook

	Keeping It Consistent (Without Losing Yourself)

	Platform Tools
	Tool
	Reasoning
	Canva Pro
	Later or Buffer
	Pinterest Analytics
	Meta Business Suite
	COMPETITOR ANALYSIS
	MY JOYFULLY CHAOTIC LIFE

	Advantage
	Platforms
	Pros

	Cons
	Basic Information
	Competitor Name: My Joyfully Chaotic LIfe
	Website/Core Hub: _www.myjoyfullychaoticlife.com
	Target Audience (Inferred): doesn’t specifically say, but given her bio and picture of herself, I am guessing women aged 30-40 again
	COMPETITOR ANALYSIS
	THE EVERYGIRL

	Advantage
	Platforms
	Pros

	Cons
	Basic Information
	Competitor Name:  The Everygirl
	Website/Core Hub: _www.theverygirl.com
	Target Audience (Inferred): women 30 and over
	Core Message/Tagline Mission is “We’re here to help women live a well-rounded life. We create and share content that is inspiring, relatable, and attainable
	COMPETITOR ANALYSIS
	LAURA ENZOR

	Advantage
	Platforms
	Pros

	Cons
	Basic Information
	Competitor Name: Laura Enzor
	Website/Core Hub: _www.lauraenzor.com
	Target Audience (Inferred): Women over 40 / midlife women
	Core Message/Tagline Mission is: "Kick self-doubt to the curb, build boundaries that even Beyoncé would envy, and rediscover that unstoppable confidence.
	LOLOWRIITES

	Measuring Success
	Outbound Click-Through rate
	Lead Generation/ Conversation Rate
	Save & Share Rate
	Avg. Engagment Rate Per post
	Target Goal
	Platform Sources
	Why It Matters

	Importance of Mertrics
	References
	Conversion Focused Advertising: The Complete Guide


